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Subject CA3
Corrections to 2015 study material
Comment
This document contains details of any errors and ambiguities in the Subject CA3 study
materials for the 2015 exams that have been brought to our attention. We will
incorporate these changes in the study material each year. We are always happy to
receive feedback from students, particularly details concerning any errors,
contradictions or unclear statements in the courses. If you have any such comments on
this course please email them to CA3@bpp.com.
You may also find it useful to refer to the Subject CA3 Frequently Asked Questions
thread on the Actuarial Discussion Forum. (You can reach the Forums by clicking on
the “Discussion Forum” button in the bottom left-hand corner of ActEd’s website, or by
going to www.acted.co.uk/forums/.) This contains useful questions asked by students
studying Subject CA3, with answers written by ActEd’s tutors.

Important note
This document was last updated on 1 October 2015.
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The slide shown on this page is a duplicate of one that appears earlier. A replacement
page, with the correct slide, appears on the next sheet of this document.
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Narrative
Comment
Taking similar views as before, you can
see that Product B has experienced an
increasing trend in sales. However, this
was due to comparable increases in the
size of the market. In fact our share of the
market for this product was broadly
constant over this period.
In 2014, Product B was a significant
contributor to sales – not dissimilar to
Product A. However, its contribution to
profit was less important – its profit
margin of 17% being less than half that of
Product A’s which was 42%.
So what are the prospects for Product B?
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